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Abstract: 
In Hungary to motivate the domestic tourism the employers can give part of the payments in special 
vouchers to their employees, which can be used at touristic services. In this paper I wish do 
investigate the usage and effects of this coupon regarding accommodation hospitality. The observed 
location is one of Hungary’s less developed region, the Southern Transdanubian region. My aims are 
to determine which properties are related to the voucher usage and how can improvements be made 
to increase tourism. For the analyses standardized questionnaire was used which was asked by 
people living in the selected region using online and traditional methods. The resulted quantitative 
data was analyzed using statistical calculations such as average, deviation, variance and frequency. 
Results showed that domestic tourism is preferred due to lower expenses. The voucher system has 
small effects and its advantage is mainly utilized by the pension accommodations. Although the 
vouchers motivate tourism, they do not seem to have an effect on the number of trips taken nor on the 
nights spent at an accommodation. 
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1.  INTRODUCTION 
 
The economical, touristic and infrastructural condition shows large deviation even in a relatively small 
country like Hungary. The aim is to find solutions which can be used to close up the less developed 
regions. This study investigates the effects of a tourism motivating system, concentrating on only the 
Southern transtanubian region. The motivation is based on a voucher method. Employers can give 
part of the payment to the employees in vouchers which can be used four touristic services such as 
accommodation, restaurant, spa, leisure centers and others. The tax is lower on the payment given in 
vouchers than given in money, therefore the take-home wages are higher for those choosing the 
vouchers, which compensates for the drawbacks caused by the limited acceptance of the vouchers. In 
2013 the old vouchers were rolled out and replaced with a more complex system where the vouchers 
are replaced with a special credit card. Furthermore the available amount is divided into three 
sections: accommodation, hospitality and leisure, the amount of money transferred to each section 
must be selected in advance and cannot be rearranged after the transaction is completed by the 
employer. This paper analyzed the old voucher system while data collection was still available, future 
investigations can only collect primer data from the new system. Furthermore this study gives a good 
base for further investigations were the effect of the old and new system can be compared and 
suggestions for improvements may be made. Although there are papers dealing with the old voucher 
system they do not concentrate on regions and the date are out of date due to events such a the 
economical crisis started in 2008, Arabic revolutions which caused a changes in the touristic 
destinations. 
 

1.1. Global Events 
 
Over the last 5 years there were two mayor events which influenced tourism. One is the economical 
crisis which started in the end of 2008, and the other is the Arabic revolutions. The economical crisis 
forced many to cut down on their expenses, which in most cases meant, that people traveled less and 
seek for cheaper trips (Mladenović & Zlatković, 2009). The Arabic revolution made many popular 
North African destination an unsafe place for visitors, which meant that these visitors looked for other 
safe destinations (Mohamed, 2011). Some of the North African destinations were also popular in 
Hungary (Press release, 2007). It is unknown whether these conditions had any effect on the domestic 
tourism in Hungary especially on the southern transdanubium. To make up to date conclusions 
previously collected secondary are not a good choice and might be misleading, therefore it is needed 
to perform a new research. 
 
2. METHOD 
 
Primary data collection was used for the study. Using standardized questionnaires a total number of 
51 people at the Southern transdanubium were asked. Most of the questionnaires were filled out at the 
city center of Pécs (European cultural capital in 2010) and also online questionnaires were used to 
reach larger sample number. The resulting quantitative data was analyzed using statistical methods 
such as average value, deviation, variance, frequency, cross table, T-test and F-test. The calculations 
were performed using computer software. The statistical confidence to check significance is defined at 
a recommended 95% for the analysis (Sajtos & Mitev, 2007). 
 

2.1. Assumptions 
 
With the investigation the intention was to verify or disprove the following presumptions, and to learn 
more details about them. 
Assumption No.1.: The domestic visitors seek for the cheaper and lower classified accommodations, 

for domestic trips 
Assumption No.2.: The voucher system increases the number of domestic trips 
Assumption No.3.: The acceptance of the vouchers influences the choice of the accommodation 
According to the stated assumptions the content of the questions can be defined, to which I would like 
to get answers during the quantitative research. These questions are the following: 
1. What type of accommodations and what type of services are preferred by the domestic visitors? 
2. What kind of effects does the voucher system has on the domestic tourism? 
3. Which factors influence the accommodation selections and the number of nights spent at the 

accommodation? 
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2.2. Sample description 
 
During the quantitative research 51 valid questioners were recorded. The age of the questioned 
people were divided into 5 groups. Only those, how are over the age of 15 were allowed to fill out the 
questioner, therefore the first age group was between 15 and 24 years. 15.7 percent of the questioned 
people belonged to this group. The second age group was between 25 and 34 years. This was the 
most common age group, as 66.7 percent belonged to this group. The third age group was between 
35 and 44 years. Only 2 percent were represented from this age. The fourth age group was between 
45 and 59 years. Equally to age group one 15.7 percent belonged to this age. The last age group was 
for those how reached the age of 60, however no one represented this group. An overview of the age 
groups and represented percentages can be seen in figure 1. 
 
Figure 1: Age groups and represented percentage 

 
Source: Personal research, edited by Ágnes Brix. 
 
Analyzing the educational state 66.7 percent has high level education (MSc/BSc or MA/BA). This rate 
is higher than the national average, thus it can be said that is research manly represents the habits of 
the younger and highly educated population group.  
 
Although most of the questionnaires were filled out at the city centre people living in the rural areas 
also filled out some questioners. Out of the total questioned 7,8 percent live in rural settlements and 
the rest 92.2 percent cities. 
 
The family state was also questioned. About half of the questioned people, 47.1 percent, were single 
and the rest 52.9 percent lived in a relationship or marriage. The number of children was not so even 
only 19.6 percent had one or more children. 
 
To summaries characteristics of the gathered sample the following statement can be made which 
apply to the majority: 

• The age is between 14 and 35 years 
• They are single or liven I a relationship whit no children 
• They are highly educated 
• Live in the Southern transdanubium in cities. 

 
3. RESULTS 
 
The domestic trips are more frequent than the abroad trips. There is a relatively large number of 
people, 31.4 percentage, who does not travel abroad annually. Comparing these results with the 
domestic data results are more fortunate, because only 5.9 percent does not travel inland annually. 
The largest majority, 27.5 percentage, travel abroad only once a year and the smallest minority, 7.8 
percentage, travel abroad three times a year. Among the domestic trips the most popular,47.1 
percentage, choice is the travel more than 3 times annually, and the least popular is to not travel 
annually (5.9 percentage). 
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The domestic trips are preferred by 51 percentage of the questioned people. As an explanation most 
wrote that the domestic trips are less expensive than the abroad trips. Those how preferred the abroad 
trips explained their choice, that there are more interesting things to see. 
 
The most favorable leisure destination is the seaside. 76.5 % market it as a preferred destination. The 
second most popular programs are the cultural events. 47.1 % market it as a preferred destination. 
The thirds most popular options were the wellness facilities. 45.1% market it as a preferred 
destination. In the questionnaire more than one answer was allowed to be marked in this question, this 
is why the cumulative percentage may exceed the 100%. The investigated region is rich in wellness 
and cultural programs which may be used to increase tourism. 
 

3.1. Assumption No1. 
 
The first assumption stated that the domestic visitors seek for the cheaper and lower classified 
accommodations, for domestic trips. To verify this statement the chosen accommodation type and the 
number of domestic trips are compared. This way it can be seen which type of accommodations is 
preferred and what relationship does it has with the number of trips. 
 
On a domestic trip the 4 and 5 star hotels are used very rarely, no one marked this answer. The most 
popular accommodation is the pension. 38.5 % marked this answer. The pension is followed by the 
wellness hotel (26.9%) and by the 1-3 star hotels (23.1%). The campsites only reached 11.5% which 
show that the interest is low towards them. 
 
As mentioned earlier almost half of the questioned people (47.1) take a domestic trip more than three 
times a year. This is followed by the lower number of trips 1 to 2 annually. 
 
When looking at the relationship between the accommodation and number of trips taken, slightly 
different properties are shown. The pension is only in the first place for those who take one or two trips 
annually. Those who travel three times a year prefer the wellness hotels (60%). The ones taking more 
than three domestic trips a year prefer to stay in a 1-3 star hotel. These relations are presented in 
table1.  
 
Table 1: Relationship between the number of domestic trips and accommodation type 

Number of 
domestic trips per 

year 

Chosen accommodation 

Camping Pension 
Wellness 

Hotel 
1-3 Star 

Hotel 
4-5 Star 

Hotel 
1 11,1% 33,3% 22,2% 22,2% 11,1%

2 10,0% 50,0% 10,0% 30,0% 0,0%

3 0,0% 20,0% 60,0% 20,0% 0,0%

4 and over 4,2% 25,0% 12,5% 37,5% 20,8%

Source: Personal research, edited by Ágnes Brix. 
 
According to the shown tendencies, the assumption is verified as for the most popular domestic trips 
the cheaper accommodations such as pensions and 1.3 Star hotels are preferred. 
 

3.2. Assumption No.2. 
 
The second assumption stated the voucher system increases the number of domestic trips. In this 
assumptions the effect of the voucher system on tourism is investigated. To verify the statement the 
preferred destination and the usage of the voucher is compared.  
 
More than half (56.9%) of the questioned people do not receive vouchers from their employer. Among 
those who do receive vouchers, 72.7 percentage spend it on accommodation and 28.3 percent spend 
it on culinary goods. 
 
Among those who do not receive vouchers the abroad destinations are preferred by 51.7%. This his 
higher compared to the people who receive vouchers, as among them 45.4% preferred the abroad 
destinations. However this difference is not significant according to the Chi-square test value (0,657) 
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(Szűcs, 2004), thus this does not show any relationship between the presence of the voucher and the 
preference towards domestic destinations. 
 
To continue the analysis the number of domestic trips and the presence of the voucher is investigated.  
Comparing the mean values, those with voucher take 2,91 trips a year and those without voucher take 
3.14 trips a year. The Chi square test value (0.533) shows that this difference is not significant. 
Therefore the comparison also shows no positive effect on the domestic tourism. 
 
Analyzing the number of nights spent at an accommodation, the results show that the most popular 
length of stay is between 5-7 nights (49%). Among those with voucher this value dropped down to 
45.5 %. The only lengths where the vouchers preformed slightly better were the 2-4 night (31.8% 
compared to 27.6%) and the 8 night and over (13.6% compared to 10.3%), but even these differences 
a very small. The results are shown in table 2. 
 
Table 2: Relationship between presence of voucher and number of night spent at an accommodation 

Number of night spent 
at an accommodation 

Voucher 

Total With Without 
1 9,1% 10,3% 9,8%

2-4 31,8% 27,6% 29,4%

5-7 45,5% 51,7% 49,0%

8 and over 13,6% 10,3% 11,8%

Source: Personal research, edited by Ágnes Brix. 
 
The investigation showed no significant effect between the usage of the voucher and the number of 
domestic trips taken, thus the second assumption is disproven. 
 
3.3. Assumption No.3 
 
The third assumption stated the acceptance of the vouchers influences the choice of the 
accommodation. To verify the statement the preferred accommodation type and the voucher usage is 
compared. In the questioner there was a question which asked the importance of the ability to pay with 
the voucher. The answer needed to be given on a scale 1-5, where 1 corresponded to not important 
and 5 corresponded to very important. Clearly is only important for those who receive vouchers. The 
relationship between the importance of voucher acceptance and accommodation types is shown in 
table 3. 
 
Table 3: Relationship between the importance of voucher acceptance and accommodation types 

  Importance of voucher acceptance 
Accommodation 

Type Mean Std. Deviation 
Camping 2,00 1,414 

Pension 3,12 1,409 

Wellness Hotel 2,89 1,537 

1-3 Star Hotel 2,33 1,397 
4-5 Star Hotel 2,00 1,549 

Source: Personal research, edited by Ágnes Brix. 
 
Voucher acceptance is least important at the campsites and at the 4-5 star hotels. In the case of 
campsites the reason most probably is that the interest towards them has decreased to a minimum 
over the last decade (Petykó, 2012). For the 4-5 star hotels the reason could be that the wealthier 
visitors are their main costumers who do not have or do not pay any attention to vouchers. 
  
The pensions seem to benefit the most of the voucher system as this was the accommodation type 
with reached the highest value in table 3. The value is over the neutral 2.5, thus it can be said that for 
the quests how wish to stay in a pension the ability of paying with the voucher is important. This also 
applies to the wellness hotels, but not as much as the value is just above 2.5 and the deviation is 
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relatively high (1.537), which means for some the voucher acceptance is very important, but also there 
are many how don’t pay any attention the vouchers. The 1-3 star hotels reached a mean value of 2.33, 
which means it is rather not important than important to accept vouchers. 
 
Another relation can be investigated for this assumption. Table 4 show the relationship between the 
presence of the voucher and the chosen accommodation type. 
 
Table 4: Relationship between the presence of the voucher and the chosen accommodation type. 

Voucher 
Chosen accommodation 

Camping Pension 
Wellness 

Hotel 
1-3 Star 

Hotel 
4-5 Star 

Hotel 
With 4,5% 36,4% 22,7% 22,7% 13,6%

Without 10,3% 31,0% 13,8% 34,5% 10,3%

Source: Personal research, edited by Ágnes Brix. 
 
Those who have vouchers prefer the pensions at first place with 36.4%. The wellness hotels and 1-3 
star hotels only come second with 22.7%. Among those without vouchers the priority changes, at first 
place the 1-3 star hotels stand with 34.5%. The pensions only come second with 31% and the 
wellness hotels are placed third with only 13.8%.  
 
The camp sites and 4-5 star hotels are placed least in both groups, thus the voucher does not seem to 
have any major effect on them. 
 
Although some differences were observed when analyzing the result the Chi-square test did not prove 
that this difference is significant. Therefore the results need to be treated carefully. 
 
The results showed that the vouchers usage has advantages for the pensions, which verifies the 
assumption. However this results is not significant according to the Chi-square test thus it may not be 
true in case of larges samples. 
 
4. SUMMARY 
 
In this study quantitative research was used to investigate the effect of a special holiday voucher 
system. The aim was to show it motivational properties on the domestic tourism, and analyze the 
properties of its usage in the Southern Transdanubian region. The results showed that the domestic 
destinations are mainly preferred due the lower expenses, and the most favorable accommodation 
type is the pension. This investigation did not show that the presence of the vouchers had any 
noticeable effect on the number of domestic trips nor on the length of stay. The results showed that 
the acceptance of the voucher is most important to those who prefer pensions. It was also shown that 
those with voucher preferred the pensions more, and those without vouchers preferred the wellness 
hotels less. However this difference is not significant. 
 
REFERENCE LIST 
 

1. Mladenović, I., Zlatković, A. (2009), Some aspects of the financial crisis influence on tourism 
industry in West Balkan countries, Economics and Organization Vol. 6, No 1, pp. 51 – 58 

2. Mohamed B.(2011), The Jasmine Revolution and the Tourism Industry in Tunisia, UNLV 
3. Petykó, Cs. (2012), A kempingturizmus és a fenntarthatóság kérdései, VI Magyar Földrajzi 

Konferencia, Retrieved from: 
4. http://www.geo.u-szeged.hu/system/files/14Kiadvanyok/egyeb/MFK2012/Petyko.pdf 
5. Press release (2007), A Magyar lakosság 2007. évi nyári utazási tervei, Magyar Turizmus zrt. 

Retrieved from: 
http://szakmai.itthon.hu/documents/28123/121718/1089_sajtoanyag_utazasi_tervek_2007052
9.pdf/032ebb31-edd5-4028-9cd7-fe5d61f0812b 

6. Sajtos, L., Mitev A. (2007), SPSS Kutatási és adatelemzési kézikönyv, Alinea Kiadó, 
Budapest. 

7. Szűcs, I., (2004), Alkalmazott Statisztika, AGROINFORM Kiadó, Budapest. 

932



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /SyntheticBoldness 1.000000
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002000d>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002000d>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /GRE <>
    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002000d>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e000d>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


