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ABSTRACT 

 

Purpose: Online media increase popularity among adolescent as they are growing up with 

the development of technology, particularly “Internet”. Adolescent has higher rate of using 

Internet and email as source of information in comparison to other age group (world value 

survey collected during 2005-2007). Social Network sites (SNS) received popularity among 

these adolescents. They are transforming the nature of social relations (Greenfield at al. 

2012). Recent studies show the positive side of using SNS such as facebook, which lead to 

improvement in psychological well being via emotional sharing (Buechel and Berger 2012) 

and through perceived social support (Kim and Lee 2011). This study aims at extent the 

current research by examining the effect of how communication and sharing strategies 

(positive vs. honest) lead to psychology well being among individual from different traits. 

(Introvert vs. extrovert). 
 
Theoretical Framework 1 

 
We posit that introvert individuals psychology well being will be enhance by online 

communication/ sharing. This effect is mediated by their motivation for using social network 

sits (SNS). 
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Theoretical Framework 2 

 

 

We posit that effect of positive self presentation is directly lead to improving psychology 

well-being, while the effect of honest self presentation is mediated by perceive social support. 

We predict that the degree of effect is varies on traits of individual. 

Design/ Mythology/ Approach: Participants were high school students from two schools 

located in different part of Bangkok, 

Thailand. We held a meeting with school research department and inform teacher the 

procedure. Students need to fill out 7 points, Likert-type format questionnaires and hand in to 

their class teacher in exchange for a gift. The questionnaire includes the several questions 

such as; “Motivation for using SNS”, which consists of twenty items, which can be divided 

into 3 subscales including (Self presenting, keep up with trend, information sharing and 

storage, entertainment, and showoff) with the alpha reliabilities of 0.863, .743, .836, .856, 

and .839 respectively. (We test for test for the reliability of our instrument, please see more 

detail in the appendix.) 

Finding: The preliminary analysis shows that participants were 376 students; 210 students 

from a vocational school in a less affluent area of Bangkok and 166 students from an elite 

high school in the central business district of Bangkok. 95% of the participants were between 

16-17 years old. Participants engage in various social network sites activities including chat, 

chatroom, bulletin board, blog, social network sites, and online games. The correlation 

analysis shows association among variables we are interested in such as traits, motivations, 

self-disclosure, and psychological well-being. 

Limitations: Since this study was on the exploratory stage. Long-term research programs 

studying should 

detect the change in adolescent’s psychological well-being overtime with respect to the 

degree of social network sites usage to capture the casual effect. 

Implication: Social Media Marketing received popularity in recent year. Understanding the 

motivation and consequences of consumer engagement in SNS could help firms design 

appropriate relationship marketing tools that could involve with consumer self disclosure. 
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Appendix I Scales 
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Appendix II Instrumental Testing 

 

Ten Items Personality Inventories (TIPI) consists of ten items referring traits and 

characteristic of individual (e.g. Warm, Careless, and Conventional). We can divide into 3 

subscales. However, we will focus on two dimensions, “Extrovert (e.g. extraverted, 

enthusiastic)” and “Introvert (Conventional, reserved)” with Alpha reliabilities of .75 and .42 

respectively. ii) Social Avoidance and Distress (SAD) consists of eight items referring to in 

group and out group social avoidance, which can divided in to two subscales with alpha of 

.85 and .847 respectively. iii) Self esteem (adapted from Rosenberg, 1965) we select 5 items 

with alpha =.738. iv) Communication with friends consists of six items referring to how 

frequent individual communicate with friends n public and private. The alpha reliabilities is 

0.877. v) Motivation for self-disclosure consists of twenty items, which can be divided into 3 

subscales including (Self presenting, keep up with trend, information sharing and storage, 

entertainment, and showoff) with the alpha reliabilities of 0.863, .743, .836, .856, and .839 

respectively vi) Self Presentation (Adapt from Lee, Im, and Taylor, 2008) consists of 7 

items, 2 subscales; “Positive self-disclosure” with alpha of .734 and “Honest self disclosure” 

with alpha of .865. vii) Perceive social support (Adapt from Zimet et al., 1988) consists of 9 

items, 2 subscales; “Friends” with alpha of .853 and “Family” with alpha of .795. viii) 

Psychology Well-being consists of 3 items with alpha of .901. 
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Appendix II Correlation Analysis 
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Appendix III Statistic Summary 
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Internet Usage 
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Finding: Vocational school students use online communication tools in public space such as 

bulletin board, blog, online game significantly more than general school students. They also 

use internet at a significant higher level during weekends. 
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Internet Motivation 

 

 
 

Finding: Vocational school students use online communication tools more than general 

school students significantly to in order to get advice or to escape from problem or 

surrounding environment, as well as making friends. 
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Analysis by Personality Traits and SAD 

 

 
 

 
 

Finding: Students with higher Social Avoidance Distress are motivated to use online 

communication tools for getting advice, tune out problem and surrounding and to making 

friends at a significant higher level than students with low SAD. 
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Extrovert 

 
 

Appendix IV Regression Analysis 

 

1. Personality Traits (Extrovert), Communication on fb, Motivations, Perceived support, 

PWB (relationship management) 

 
 

a. Predictors: (Constant), Communication with friends on fb, make friends with people 

who share the same interests on the network,Trait_Extrovert, Motivation_entertainment, 

Perceived social support_friends, Motivation_show off 

 

 
 

a. Predictors: (Constant), Communication with friends on fb, make friends with people 

who share the same interests on the network, Trait_Extrovert, 

Motivation_entertainment, Perceived social support_friends, Motivation_show off 

b. Dependent Variable: Consequence_Relationship Mng 
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a. Dependent Variable: Consequence_Relationship Mng 

 

2. SAD, Motivations, Perceived support, PWB (relieve stress) 

 

 
 

a. Predictors: (Constant), SAD_Ingroup, Communication with friends on fb, make 

friends with people who share the same interests on the network, Perceived social 

support_friends, Motivation_entertainment, Motivation_show off 

 

 
a. Predictors: (Constant), SAD_Ingroup, Communication with friends on fb, make 

friends with people who share the same interests on the network, Perceived social 

support_friends, 

Motivation_entertainment, Motivation_show off 

b. Dependent Variable: Consequence_Psychology well being 
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a. Dependent Variable: Consequence_Psychology well being 


